
 
 

LOS ANGELES RAMS DEBUT POWERFUL DOCUMENTARY FILM  
“FIGHTING FOR LIGHT, THE CONCRETE ROSE”  

CHRONICLING THE DRAMATIC STORY OF MERYLAND GONZALEZ  
A 14-YEAR-OLD WATTS NATIVE AND 9X NATIONAL BOXING CHAMPION 

 
Created By Shamrock Studio / DLP Media Group In Partnership With Pepsi, 

Albertsons/Vons/Pavilions And Operation Progress  
 

LOS ANGELES, DECEMBER 28, 2020 - The Los Angeles Rams and Pepsi, in 
partnership with Albertsons/Vons/Pavilions, Operation Progress and content creators 
Shamrock Studio / DLP Media Group, are launching “Fighting For Light, The Concrete 
Rose,” a short film that tells the inspiring story of amateur boxer Meryland Gonzalez, a 
14-year-old Watts Native and nine-time national boxing champion determined to thrive 
in the face of difficult surroundings.  
 

Film production credits below. The film will live on therams.com, Facebook and on 
YouTube here: https://youtu.be/cvGWgqinvzU 

 

Meryland grew up in a 500-square-foot apartment in Gonzaque Village, a housing 
development in Watts, with her parents and two sisters. Currently the No. 1 ranked 
boxer for her age group in the nation, Meryland is determined to chase her dream of 
competing in the Olympics and succeeding against all odds. Meryland’s parents both 
work in a chicken factory and in the face of a pandemic and reduced hours, have 
struggled to cover the bare essentials, including food for the family.   
 

“Meryland is an incredible young lady. Her story is inspiring. She’s had to overcome so 
much and fight for everything she’s been given,” said Michael Hughes, Founder and 
CEO of Peabody and Clio award-winning Shamrock Studio / DLP Media Group. “But 
even the best fighters need a team around them, and it’s clear Operation Progress and 
the Rams have played a meaningful role in mentoring and helping Meryland reach her 
full potential both in and out of the ring.”  
 

The film tells the story of a rose growing in Watts, California. A rose that blooms in the 
most adverse of conditions, but blooms nonetheless. Helping along the way is 
Operation Progress (OP), a non-profit organization whose mission is to empower 
underserved youth to become educated, ethical and productive adults who reach their 
full potential and positively contribute to society.  Given the pandemic, OP’s focus right 

http://therams.com/
https://youtu.be/cvGWgqinvzU


now is on food insecurity. The film follows the Gonzalez family attending a special 
grocery shopping event along with 70 other families from the community, one of the 
many ways OP and partner organizations are supporting the community of Watts during 
this unprecedented time. 
  
“Here at Pepsi, we know that when we come together with our valued customers like 
Albertsons/Vons/Pavilions and partners like the Los Angeles Rams, that our impact for 
the community can go far and wide,” said Claudia Calderon, vice president of marketing 
for Pepsi Beverages North America’s West Division. “As one of the largest food and 
beverage companies in the world, PepsiCo has made it our business throughout this 
pandemic to address food insecurity and provide tangible help to the communities that 
need it most, and we were honored to help provide much needed groceries for 
Meryland and 70 other families in the Watts area.”  
 

“Albertsons, Vons, and Pavilions have a strong history of giving back to the community 
and working with organizations that share our commitment to hunger relief and 
supporting youth initiatives,” said Melissa Hill Director, Public Affairs & Government 
Relations, The Albertsons Companies Foundation. “We are incredibly humbled to give 
back through this partnership with the Los Angeles Rams, Pepsi and Operation 
Progress and help support these very deserving families during this holiday season.” 
                                                              
Watts-native Brandon "Stix" Salaam-Bailey composed and performed the vocal track for 
the film. Stix has worked his way to become a rapper, record producer, songwriter and 
entrepreneur over the last 17 years. Beyond his accomplishments as a musician, Stix is 
an advocate for giving back to his community through his THINK WATTS Foundation 
and continues to use music as a platform for something bigger.  This is the third 
collaboration between Stix and the Los Angeles Rams. 

“Meryland has become part of the Rams family and continues to inspire us with her 
resilience, determination and positive attitude,” said Molly Higgins, Los Angeles Rams 
VP of Community Affairs & Engagement.  “Through this film, we are proud to be able to 
shine a light on Meryland, while also highlighting the critical work of Operation Progress. 
This year more than ever, people need help putting food on the table which is why we’re 
so happy we could support Operation Progress, along with our partners at Pepsi and 
AVP, to provide deserving families with meals for the holidays.”   

“This film has been a labor of love,” said Head Of Production at DLP Media Group Matt 
Schlef, who directed the documentary. “Meryland is not only a fighter, she is a natural 
talent, gifted in so many ways. This unique film could not have happened without her 
and her wonderful family. And the collaboration with our partners including Pepsi, AVP 
and the Rams, helped make this an aspirational piece of content, and a truly memorable 
experience.” 
  
This film builds on the work the Rams and Operation Progress have done together, 
including a virtual five-week character development series for middle school students in 
Watts hosted this fall.  Each week, Rams players joined Operation Progress scholars to 
explore different character traits such as personal responsibility, perseverance and self-



discipline. The Rams’ head of security, Dave Love, who spent 28 years with LAPD and 
served as an Operation Progress mentor, concepted and spearheaded the program. 
The Rams players also recently awarded Operation Progress with a $30,000 social 
justice grant to help fund their monthly grocery program. One of the film’s highlights 
shows Love with Los Angeles Rams Head Coach Sean McVay surprising Meryland with 
a game ball over Zoom.   
  
“We’ve been so fortunate to partner with the Rams,” said Theresa Gartland, Executive 
Director, Operation Progress.  “The relationship goes so much further beyond financial 
support, the Rams are truly invested in developing relationships with Operation 
Progress families and ensuring a positive outcome for them. The example the Rams, 
their staff and the players set for our children is invaluable.”  
 

 

********   

 

 

ABOUT LOS ANGELES RAMS 

The Los Angeles Rams – Los Angeles’ original professional sports team – stand as one 
of the oldest franchises in the National Football League and since its founding in 1937, 
have garnered three World Championships and sent 30 of its members to the Pro 
Football Hall of Fame. As a professional sports team, the organization is committed to 
be a valuable civic partner and serving the greater Los Angeles area 365 days a year. 
The Rams play their home games at SoFi Stadium, which is located at Hollywood Park, 
a 298-acre sports and entertainment destination being developed by Los Angeles Rams 
Owner/Chairman E. Stanley Kroenke in Inglewood, CA.  For more information, visit 
www.therams.com and follow the Rams’ social media channels. 
 

 

ABOUT OPERATION PROGRESS 

OP is a local Los Angeles community based non-profit organization that lifts the 
community and shapes the future. A double mechanism of change, OP sets young 
scholars in the community on paths to achievement through Academics, Life Skills, 
Health & Wellness, Service, and Support & Safety. Secondly, OP’s unique mentorship 
model centers on a partnership with the Los Angeles Police Department as a visible 
source of support and an opportunity for families to interact with officers in a 
nonenforcement environment, building relationships and trust that enhance the police-
community relationship. For more information visit https://operationprogressla.org 

 

 

ABOUT SHAMROCK STUDIO / DLP MEDIA GROUP 

Dedicated to premium, visually-compelling story creation, curation and production, and 
founded by 10-time Emmy Award winning Executive Producer and media executive 
Michael Hughes, DLP brings a “sports mentality” to long-form and branded content. The 
Peabody Award winning content group’s credits include three films in ESPN’s “30 for 
30” Series, along with a team who has produced content for and with partners ESPN, 

http://www.therams.com/
https://operationprogressla.org/


FOX Sports, NBC Sports, Amazon, Netflix,  Nat Geo, A&E, Fs1, NFL Media, VH1, Major 
League Baseball and Nascar. DLP has created groundbreaking branded entertainment 
for clients such as Gatorade, Under Armour, Buick, Callaway, Levis, Schick and AT&T. 
For more information visit http://www.dlpmediagroup.com 
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PRODUCTION CREDITS  
  
LOS ANGELES RAMS  
Vice President, Community Engagement - Molly Higgins  
Vice President, Partnership Marketing - Lexi Vonderlieth  
Vice President, Media and Content - Marissa Daly  
Lead Manager, Partnership Marketing - Roderick Stephens 

Manager, Partnership Marketing - Bianca Graves 

Video Producer, Media - Nicholas O’Brien 

Vice President, Legal Affairs - Todd Davis 

Senior Director, Corporate Communications - Joanna Hunter  
Specialist, Corporate Communications - Chase Isaacs 

Director, Security - Dave Love 

  
SHAMROCK STUDIO / DLP MEDIA GROUP  
Executive Producer - Mike Hughes  
Executive Producer - Greg C. Lake  
Director / Producer - Matt Schlef  
Managing Director - Pete Brown  
Associate Producer - Connor Gordon  
Director Of Photography - Logan Fulton  
Production Manager - Emily Mitchell  
Production Coordinator - Maddy Kim  
Editor - Jantzen Gianfrancesco  
Assistant Editor - Michael Escalante  
1st AC - Oscar Martinez  
Audio Engineer - Michael Faner  
Colorist - Logan Fulton  
Audio Mixer - Jonathan Hughes  
  
PEPSI  
Vice President, Marketing – West Division - Claudia Calderon 

Senior Director, Brand Marketing – West Division - Jo Lovato 

Senior Manager, Brand Marketing – West Division - Heather Clark  
Senior Analyst, Brand Marketing – West Division - Alyssa Winkelman 

Director, Communications – West Division - Ashley Blua 

Senior Manager, Shopper Marketing – West Division - Sara Ostrander 

http://www.dlpmediagroup.com/


  
ALBERTSONS COMPANIES  
Director, Marketing - Laurie Raymundo 

Director, Public Affairs & Government Relations, The Albertsons Companies Foundation 
- Melissa Hill 
 

 


