
 

 
 
 

 
 
 

 
 

 

 

LOS ANGELES RAMS & CONEJO PUBLIC ART TO REVEAL 

“TOUCHDOWN RABBIT” 

 
THURSDAY, SEPTEMBER 7 AT 3 PM  

THE PROMENADE AT WESTLAKE 

 

Celebration to Feature Rams Legend Roland Williams & Rams Food 

Truck in Anticipation of Rams-Colts on Sunday, September 10 

 
Three days before the Los Angeles Rams kick off the 2017 season, the team will reveal TOUCHDOWN 

RABBIT on Thursday, September 7 at 3PM at Caruso’s retail, dining and lifestyle center, The Promenade at 

Westlake (100 Promenade Way, Thousand Oaks, CA 91362). Touchdown Rabbit is part of the “Conejo 

Cottontails” Community Art Project spearheaded by the Conejo Public Art project which supports the arts for 

schools, youth and senior programs.   

“We are excited to welcome Touchdown Rabbit to the Conejo Valley to celebrate the start of the NFL season,” 

said Los Angeles Rams Vice President of Community Affairs and Engagement MOLLY HIGGINS. “With our 

headquarters in Agoura Hills and Thousand Oaks, we are pleased to work with Art Trek Inc. and the Arts 

Council of the Conejo Valley to support local programs in this region.”  

The Rams’ Touchdown Rabbit is made out of fiberglass with a wood base and measures 5 feet 6 inches tall, 

25.5 inches wide and 42.25” deep. Touchdown Rabbit was designed and executed by ELIZA DAY-GREEN, a 

British native living and working in L.A. who spent many years as a textile designer. 
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“I strive to create a decorative narrative that combines both the abstract and representational in a surreal 

world,” said Day-Green. “For Touchdown Rabbit, I attempted to capture the energy of the team while using 

their colors and logo.”   

To add to the festivities, Rams Legend and Super Bowl Champion ROLAND WILLIAMS, Rams Cheerleaders 

and mascot Rampage will join Day-Green for the kickoff event.   

Additionally, the RAMS FOOD TRUCK will be stationed adjacent to Touchdown Rabbit giving away football-

themed tacos from 3-5 PM. From September 5-9, the Rams Food Truck will drive across the Los Angeles 

region celebrating fans, food and football as part of the NFL’s Random Acts of Kickoff campaign.  This Rams-

branded truck will be giving away Rams-themed donuts from Trejo’s Coffee and Donuts each morning, and 

football-themed tacos during the afternoons and evenings. Visiting fans will have the opportunity to receive 

team merchandise and one lucky fan at each location will be randomly selected to win a pair of tickets to the 

season opener on Sunday, September 10, when the Rams host the Indianapolis Colts. 

For fans looking for tickets to the season opener, in light of the recent devastation caused by Hurricane 

Harvey, people may purchase Rams vs. Colts tickets on therams.com/harvey and enter the code 

BROCKERS to have the Rams’ full proceeds from the sale donated to the American Red Cross and United 

Way of Greater Houston. More information may be found here. 

The Conejo Public Art project is a joint venture of the Art Trek Inc. and the Arts Council of the Conejo Valley, 

both of which are cultural 501(c)(3) non-profit community organizations.  To fill out a contact form or receive 

more information about the “Conejo Cottontails” Community Art Project, please visit 

http://www.conejopublicart.org or email info@ConejoPublicart.org.  
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